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Short History of IPMA Young Crew Romania, Generational Interoperability IPMA” IPMAS
and performance management in the world of project . X( Young Crew

ROMANIA Romania

. The Young Crew Romania program helps us
understand that perfect plans don t build successful
projects. The key to performance combines goal
monitoring and adjustment, dedicated coaching,
effective communication, teamwork, and
encouraging autonomy.”’

Alina-Elena Huluba,
President of APMR Young Crew Romania
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(A} AGENDA

Part 01: The Young Crew Romanian Program

> Who we are and our story
>> YC Board
>>> Vision and principals

Part 02: Generational Interoperability and Performance &
Management in the World of Project

in the Project World
>>YC Romania’s Vision on Performance Management
in the Project World

> YC Romania’s Vision on Generational Interoperability f
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Part 01: THE YOUNG CREW ROMANIA PROGRAM IPMAT XCYZESE?ZW

ROMANIA Romania

Who we are?

Today

....We are currently

January 2025

o Collaboration with the mentor of in the transition phase
The initiative group for . ide th ds | . |
establishing the Young Crew YC Romania, to_ guli et_ e towards mternatl_o_na
Romania Program was formed program towardS |nternat|0na| recognltlon
in January 2025. recognition. as an actyve program.
June 12-14, KBO 2025 September 2025
AFT, Sibiu

Berlin, Germany
Organization of the workshop

titled ,,Young People and the
Projects of the Future: Join
Young Crew Romania”

Two Members of YC Romania
Participated in the Global
Young Crew Workshop 2025
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ROMANIA Romania

':‘ YC Romania Board

> Phd. Toma Plesanu, Vice President of APMR, IPMA® BO. IPMA
77;.51':0_-.. “Jﬁﬁ Intemnational y( Ymngf:nz\v Young Crew Romania

- Executive Functional d domain
—‘:‘ Committee responsibilities
- President ' Programme Management:
YC Romanta Events aned workshops
Vice President \ Communication, Partnerships 2
YC Romania Marketing
SO Membership Management:

YC Romania Recrultment and training

Secretary
Preoteasa Bianca

Vice President
Plesanu Vlad-Toma

President
Huluba Alina-Elena

1

Program Management Lead Communication, Partnerships and

. . Member Management
Banu Dan-Cristian Marketing 8
. . Perta Emanuelle-loana
Uta Beatrice-luliana
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YC Romania’s Vision
on Generational Interoperability
In the Project World

"To stand the test of time, you
must be able to change.”

»Pentru a trece proba timpului trebuie sa poti sa te schimbi”

James Charles Collins, Jerry I. Porras,
Built to last: successful habits of visionary companies,
HarperBusiness Essentials, Copenhaga, 2002, p. 21.



YC Romania’s Vision on Generational PMAY YO B
Interoperability in the Project World A

How can we learn from all those engaged in project management by
fostering human connection, creativity, empathy, and accountability?

>>> Building Future Skills — Embrace curiosity, boldness,
and adaptability; learn today for tomorrow.

>>> Intercultural & Intergenerational Collaboration —
Work with diverse teams, share ideas, grow together.

Key directions

>>> Human-Centered Value — Focus on people—Ieaders,
teams, stakeholders—for real project success.
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YC Romania’s Vision on Performance IPMAL Y

Management in the Project World ROMANIA

» T he illiterate of the 21st century will not be
those who cannot read and write, but those
who cannot learn, unlearn, and relearn”

wanalfabetii secolului XXI nu vor fi cei care nu pot citi si scrie, ci cei care nu
pot invata, dezvata si reinvata”

Alvin Toffler, Socul viitorului,
Random House, New York 1970, p. 422.
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YC Romania’s Vision on Performance PMAT YOI
Management in the Project World ROMANA

Focus on outcomes that matter!!!

Boosts performance and motivation!

Teams grow and perform together

| essons Learned
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ROMANIA Romania

Regular content on social media ...

IPMAL
O & < Young Cl’ew About us Members Events Join us ‘ . %l:é
Romania

Website under

A community for

young professionals in
project management.

3ecome a member

Participating in events

o Global YC~
Qg"\ GeCCo” ‘K‘ Workshop ™) PM Championship”

IPMA Young Crew Ay
’ IPMA Young Crew oung Crew
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Short History of IPMA Young Crew Romania.
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» Cuvantul generatie provine din latinescul generare, care 1nseamna Lamnaste”; Romana

« generatiile pot fi familiale sau sociale, dar pentru scopul nostru vom utiliza termenul
de generatie definit din perspectiva sociala;

mn

« conceptul ,,generatie” se referea in general la relatiile de familie si nu la grupari
sociale mai largi;

vahoo.co.uk,
inzariu.andra@armyacademy.ro---
mail.com

* Tn 1863, lexicograful francez Emile Littré definise 0 generatie ca ,,roti oamenii care
coexista in societate la un moment dat”;
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* ulterior, termenul de generatie a fost utilizat Tn scop social si putem defini generatiile
ca fiind sociale, iar acestea reprezinta cohorte de oameni nascuti in acelasi interval de
timp si care impartasesc experiente culturale similare;

- tomaplesanu

. Andra-loana PINZARIU,

-~

« ideea unei generatii sociale, Tn sensul ca este folosita astazi, a castigat valoare n
secolul al XIX-lea;
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Toma PLESANU

« termenul de generatie ca grup sau cohortd in stiinte sociale semnifica intregul corp al
indivizilor nascuti si care traiesc aproximativ in acelasi timp, dintre care majoritatea au
aproximativ aceeasi varsta si au idei, probleme si atitudini similare (de exemplu, Beat
Generation si Lost Generation).

Sursa: Marieta Serac - Conceptul de ,, generatie”, prezentare PPTX, oct 2020
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Alina-Elena HULUBA, huluba.ae
S

Termenul Generatie

McCrindle (2010) spune ca termenul
de generatie se refera la persoanele
nascute intr-un interval similar de
timp, care au o varsta care poate fi
comparabila si care au experimentat
evenimente similare.

Autorii William Strauss si Neil Howe
au dezvoltat teoria generationala
Strauss-Howe subliniind ceea ce au
vazut ca un model al generatiilor
care se repeta de-a lungul istoriei
americane. Aceasta teorie a devenit
destul de influenta in randul
publicului si a reaprins interesul
pentru sociologia generatiilor, ceea
ce a dus la crearea unei industrii de
consultanta, publicare si marketing
in domeniu. Teoria a fost criticata de
catre oamenii de stiinta sociali si
jurnalisti care sustin ca nu este
falsificabila, determinista si nu

—=accepta dovezi riguroase contrare.

,un grup de persoane nascute in aceeasi epoca,
formati de aceleasi vremuri si influentati de
aceleasi piete sociale” (McCrindle & Wolfinger,
2009, p. 2);

un grup de persoane definite de experientele
pe care le-au avut in perioada formativa, in
special in adolescenta (Miller & Adler, 2012).

Potrivit lui Gilleard si Higgs, Mannheim a identificat
trei elemente comune pe care le imparte o generatie:

Locatie temporala
partajata - site
generational sau
cohorta de nastere;

Locatie istorica partajata
- generatie ca actualitate
sau expunere la o era
comuna;

Locatie socioculturala
partajata - constiinta
generationals;

Sursa: Marieta Serac - Conceptul de ,, generatie”, prezentare PPTX, oct 2020

~ IPMA
Young Crew
v Romania
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In articolul “How generations think: Research on Generation®2™ se fprezitita
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Roma

cel trei factori considerati esentiali Tn definirea cohortelor:

mail.com

“apartenenta,

« comportamentele si credintele comune:

ahoo.co.uk,

o atitudini fata de familie, cariera, viata,
« decizii referitoare la job, viitor,

o si situarea intr-un anumit spatiu si perioada istorica” (Howe si Strauss,

e

inzariu.andra@armyacademy.ro--

Toma PLESANU - tomaplesanu
Alina-Elena HULUBA, huluba.ae

. Andra-loana PINZARIU,

Termenul Generatie

2010, apud M. Toréesik, K. Szics, D. Kehl, 2014, p. 25,
).

Mai mult, “generatiile sunt privite ca o parte a schimbarii sociale” (Brink

si Zondag, 2019 apud Twenge et al, 2010, p. 2), schimbare ce apare Th mod

continuu si linear si care da nastere la noi fenomene sociale si defineste noi

valori ale indivizilor.

ams Sapmmiag, Cosmanicano, 1 (2014) 2345

&
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Projected population by generation
Michael Dimock, presedintele Pew, considera ca
generatiile sunt mai bine privite ca un instrument
pentru intelegerea modului in care se schimba
perspectivele si punctele de vedere si nu ca fiind
categorii stricte care definesc cine sunt oamenii;

In millions

ahoo.co.uk
inzariu.andra@armyacademy.ro--
mail.com

bilesc .
le?

generatii

atunci cand vorbim de generatii, vorbim de
evenimente care au avut un impact mare asupra
membrilor generatiei Tn perioada formativa
(copilarie, adolescenta), dar si asupra perioadei in
care acestia au intrat in campul muncii;

sta

toatd lumea vorbeste despre stilul de viata, Silent
obiceiurile, preferintele si modul de angajare a
acestor generatii;

| [ |
2019 2028 2033 2050

Note: Millennials refer to the population ages 23 to 38 as

majoritatea datelor provin din cercetari din SUA  of 2010.
Si AUStralia Si mai putin dln surse eurOpene Source: Pew Research Center tabulations of U.S. Census

Bureau population estimates released April 2020 and
population projections released December 2017.
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»  Numirul de ani (de nastere) ai intervalului care include G>ddmRratipoate:
varia. Millennials acopera 16 ani, potrivit Pew. Cohorta Gen X a fost un alt
grup de 16 ani, boomerii au avut 0 gama de 19 ani, iar generatia tacuta o
gama de 18 ani.

o diferentele dintre generatii pot fi la fel de mari ca diferentele intre
generatii, 1ar cel mai tineri si mai in varsta dintr-o cohorta definita in mod
obisnuit (extremele) se pot simfi mai Tn comun cu generatiile limitrofe
decat cea careia le sunt atribuite”, a scris Dimock.

Framework for Workplace Generations

From the book, Forgotten Respect, 2015, Dennis E. Gilbert

1930-1945 1946-1964 1965-1976 1977-1994  After 1994

Traditionals _
Baby Boomers -
Generation X -

- Millennials

= Gen /11, Gen 2 =

' - " * Experts positions vary slightly, especially in the definition of Millennials and Generation 9/11 (Gen Z)

| Sursa: Marieta Serac - Conceptul de ,, generatie”, prezentare PPTX, oct 2020; https://www.ceeol.com/search/article-detail?id=835644



mailto:tomaplesanu@yahoo.co.uk
mailto:pinzariu.andra@armyacademy.ro
mailto:huluba.ae@gmail.com
https://www.ceeol.com/search/article-detail?id=835644

mania

matematicd, 0 problemd a sustenabilitatii fondurilor de pensii si de
asigurari.

* 0 alta sursa de dezechilibru este volatilitatea modelelor politice si sociale
in epoca moderna, care determina modificarea imprevizibila a termenilor
contractului social, facand ca rezultatul investitiilor sociale (educatie,
profesionalizare, ingrijirea altor generatii, insurectie) sa nu aiba rezultatul
scontat atunci cand ele au fost facute. Ca exemple:

* cel care au facut Romania Mare au sfarsit in Tnchisorile comuniste sau...

 la 0 scard micro, batranii nu primesc asistenta pe care si-au imaginat-o atunci
cand au decis sa devina parinti;

* adultii nu 1si mai pot pastra locul de munca si chiar profesia pe durata vietii
active;

e tinerii nu primesc 0 educatie potrivita pentru viitorul lor, ci pentru al unor
generatii mai vechi.

e generatiile supranumerice (boomers) din orice tara creeamé,mvinsmtaﬁéiw

C:x

vahoo.co.uk,
mail.com
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« In mod special, noile tehnologii afecteazi structura
generatiilor si relatiile dintre acestea.

» Spre deosebire de tehnologiile precedente, care au avut
Impact major asupra nivelului de trai (agricultura,
Industrializarea, productia de masa etc.), dar care au afectat
dupa un timp foarte lung cultura efectiva a comunitatilor,
noile tehnologii sunt esentialmente culturale si cognitive,
lar simpla lor insertie intr-un mediu provoaca alterari
ireversibile ale acelui mediu social.

* In aceasti fazi, de tranzitie spre o lume a cunoasterii (cum
se zicea Tn urma cu peste un deceniu) sau spre una a hiper-
comunicarii, U toate generatiile au aceeasi capacitate de a
participa la schimbare.

 Ca efect, sociologii disting subclase ale fiecarei generatii,
sincronice si diacronice. Efectul observat este ca
hipercomunicarea se instaleaza nu Tn raport cu toate
comunitatile sociale, ci doar cu una/unele de apartenenta, n
timp ce comunicarea in afara clusterelor scade, in loc sa

=~ creascd. Sunt favorizate relatiile intragenerationale si sunt
defavorizate relatiile si comunicarea intre generatii.
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QN
Builders Boomers Generation X Generation Y Generation Z Gen Alpha Gen Beta
Born: 1925-1945 Born: 1946-1964 Born: 1965-1979 Born: 1980-1994 Born: 1995-2009 Born: 2010-2024 Born: 2025

Age: 80+ Age: 61-79 Age: 46-60 Age: 31-45 Age:16-30 Age: 15 and under



https://mccrindle.com.au/article/topic/demographics/the-generations-defined/
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« Constructorii (The Builders)

» Generatia Constructorilor (nascuta inainte de 1946) ii descrie pe cei nascuti
Tnaintea anului 1946. Eticheta subliniaza faptul ca aceasta generatie a ,construit” o
mare parte din societatea pe care o cunoastem astazi.

» Aceasta generatie si-a demonstrat rezilienta trecand prin momente dificile: si-au
inceput viata dupa o Mare Depresie, au auzit povesti despre Primul Razboi
Mondial de la parintii lor si au trait Al Doilea Razboi Mondial.

S  Desi sunt adesea denumiti in linii mari ,varstnicii” comunitatii, ei nu au fost

dintotdeauna asa. Sunt generatia care ne-a construit suburbiile, institutiile si

Bo:'::;:% infrastructura si continu& s& construiasca in felul lor pana in prezent. Ei sunt mari
A B0 sustinatori ai multor valori si angajamente pe care este cladita societatea noastra.

De asemenea, sunt o generatie foarte intelegatoare si adaptabila, care apreciaza

faptul ca generatiile mai tinere cresc intr-o lume atat de diferita de cea in care s-au

format ei. "



https://mccrindle.com.au/article/topic/demographics/the-generations-defined/

-' =y ——a

aphics/the-generatio
Y e e

3

Gen Alpha
Born: 1995-2009 Born: 2010-2024
[ it J

Category Builders Baby Boomers Generation X Generation Y Generation Z
Born: 1925-1945 Born: 1946-1964 Born: 1965-1979 0
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Social markers World War I Moon landing Stock market crash September 11 GFC COVID-19

1939-1945 1969 1987 2001 2008 2020
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Iconic cars o—0 (o) (o) SOe—C o (o) @) (@) o o
Model T Ford Ford Mustang Holden Commodore Toyota Prius Tesla Model S Autonomous vehicles
Final, 1927 1964 1978 1997 2012 2020s
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Iconic toys
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Roller skates Frisbee Rubix cube BMX bike Folding scooter Fidget spinner
On 10 m - —_
Music devices —— l ' — -
L]
Record player Audio cassette Walkman iPod Spotify Smart speakers ‘
LP, 1948 1962 1979 2001 2008 Now
L L
. P o . ® o ® ~
Leadership style ./6\' N *
saw® ® ® Builders
Controlling Directing Coordinating Guiding Empowering Inspiring
.
Ideal leader Commander Thinker Doer Supporter Collaborator Co-creator Born‘ ]925 ]945
Learning style Formal Structured Participative Interactive Multi-modal Virtual Age' 8
Influence Advice Officials Experts Practitioners Peers Forums Chatbots
Marketing Print (traditional) Broadcast (mass) Direct (targeted) Online (linked) Digital (social) In situ (real-time)

For more resources go to:
mccrindle.com

+612 8824 3422
info@mccrindle.com

mccrindle
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Born: 1946-1964
Age: 61-79

Baby Boomers

Generatia Baby Boomers s-a nascut intre anii 1946 si 1964. Eticheta lor generationala provine de la
,explozia demografica” (baby boom) care a avut loc dupa cel de-Al Doilea Razboi Mondial, cand rata
fertilitatii era de 3,5 copii per femeie.

Aceasta crestere a populatiei a dus, de asemenea, la un boom economic, al locuintelor, al
constructiilor si al infrastructurii, necesare pentru a sustine aceasta populatie care aproape se dubla
Tn primii lor ani de viata.

Aceasta generatie puternica a modelat societatea si contextul social. Ei s-au opus deciziilor politice,
au participat la proteste, au asistat la ascensiunea feminismului si au avut o dorinta puternica de
egalitate. Au fost luptatorii pentru justitie sociala ai vremii lor. Migscarea intreprinderilor sociale nu
a fost nascuta de Milenialii de astazi, ci de Baby Boomers.

Ei au adus schimbari culturale, sociale si economice masive si continua sa aiba un impact in
societatea de astazi. Fiind o generatie cu o valoare neta mare, sunt adesea descrisi ca fiind ,,banca
mamei si a tatalui”, contribuind la dezvoltarea economiei si ajutand urmatoarea generatie.
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Generation Z

Generation Y

Builders
Born: 1925-1945

Baby Boomers Generation X
Born: 1946-1964 Born: 1965-1979 Born: 1995-2009
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Category Gen Alpha

Born: 2010-2024
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proper English
Slang terms if you please

Social markers World War Il Moon landing Stock market crash September 11 GFC COVID-19
1939-1945 1969 2001 2008 2020
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Model T Ford Ford Mustang Holden Commodore Toyota Prius Tesla Model S Autonomous vehicles
Final, 1927 1964 1978 1997 2012 2020s
.
- I
Iconic toys | EH. e (. l > (]
00 N c
Roller skates Frisbee Rubix cube BMX bike Folding scooter Fidget spinner
On 10 m - —_
Music devices % ' ' ) - U \
Record player Audio cassette Walkman iPod Spotify Smart speakers
LP, 1948 1962 1979 2001 2008 Now
L L o . ® o . ® B L Boomers
AR L —@
Leadership style 6 ‘ . ‘ b "‘
Born: 1946-1964
Controlling Directing Coordinating Guiding Empowering Inspiring .
Ideal leader Commander Thinker Doer Supporter Collaborator Co-creator Age: 61‘7 9
Learning style Formal Structured Participative Interactive Multi-modal Virtual
Influence Advice Officials Experts Practitioners Peers Forums Chatbots
Marketing Print (traditional) Broadcast (mass) Direct (targeted) Online (linked) Digital (social) In situ (real-time)

For more resources go to:
mccrindle.com

+612 8824 3422
info@mccrindle.com
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Born: 1946-1964
Age: 61-79

Baby Boomers

1950 1960

Used to learn new skills (daily)

www
22% 18%
Websites Books

Words used to describe themselves

~
€ >
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72% 58%

Dependable Independent

Quailities valued in a leader

o &

N% %

Clear Integrity
communication

>

14%
YouTube

&

51%
Resilient

N
b sl

68%
Approachable

Most important when considering a new job

¢ ®

(<)
74% 73%
Convenient Remuneration
location

The
Generations

NV
i

69%

Accessible and
approachable
leadership

Defined 1 Buy the Generations

Defined Report

Generation X

|
1970

Generation Y Generation Z Generation Alpha
| | | | |
1980 1990 2000 2010 2020
B I B Top hopes
: y : : E rs Have full financial freedom and independence
59%
Born 1946-1964
Pursue interests and hobbies
o 55%

Travel and see the world
(3] a3

Top fears

| won't have enough money to live comfortably

o 55%

Suffering a long term illness
o 54%

None, | don’t have any fears or worries
o 19%

Influential movies
Py /—\
0
Sound Of Music Grease Gone With
The Wind
Global population and workforce % Builders Boomers X Y z Alpha
Population 3% 13% ! 17% 21% 23% 23%
- e
Workforce 12% i 27% I 34% ' 27%

To book a speaker for your next event go to: +612 8824 3422

meccrindlespeakers.com

mccrindle

info@mccrindle.com
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Millennials, Gen X

Baby Boomers
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satisfsction

SOCIAL MEDIA

@ 8

CHARACTER Hgh ethnic civersity
TRAITS

YEARS 1997 - CURRENT 1981- 1996
90,55 MILLION 72.06 MILLION
HOW MANY? 27.7% o
DEVICE
PREFERENCE
i Il
FORMATIVE SEome ant
EVENTS T
TRAMLT CANE SOGIAL MEDIA
Socia Activists Values experiences
Entrepe i i L]
Works emacter,

not harder
Social cause criven
Multi-taskers

(¢ M > |

PREFERENCES
a
“ONLINE REVIEWS™ 'SAMI DAY SHIPPING™
DO'S OF cOPY ~M:INEAeVIE g
“BUY NOW™
DONTSOFCOPY o wOW

“ENTITLED"
an”

(C >

1965 - 1980

65.45 MILLION
20.6%

1l

Hs-

.x.i

Values flaxibiity

Has a "Big Picture”™
perspective

Self-relant
Independent
SkepticalCynical

G @00 @0

f Winy

“PROMO CODE™
“DISCOUNT"

INFOMERCIAL
STYLE CONTENT

D

mﬁm

mmm

Eelzves the
American dream

Less influenced
by peer presure
Financhally stable
Loyal to brands

(PRliny
O o

“SALE"
“CLEARANCE"

“ELDERLY™
“GOLDEN

GCGo OB G0 GO

(f Miny

GENERATION, BY BIRTH YEAR
930 || GREATEST GENERATION
UNTIL 1946
(TOM ERQELAW)
BABY BOOMERS
= 1946 - 1964
1950 {CENSUS BLREAD
GENERATIONX
1965 — 1984
'-'—970 (HARCARD CENTER)

1980

1990

r—

2000

wire|

|
ANNNNNNNNN\N

& jeff@jeffsuderman.com

GENERATIONY
(HARYARD (ENTER)
MILLENNIALS
1982 - 2004
(STRAUSS AND ROWY)
GENERATION Z7
1995—2010
(MARK Mc(RINDLE)
ALPHA GENERATION
2010-2030
(MARK McCRINDLE)


mailto:tomaplesanu@yahoo.co.uk
mailto:pinzariu.andra@armyacademy.ro
mailto:huluba.ae@gmail.com
https://elearninginfographics.com/generation-z-infographic/

https://drive.google.co
m/drive/folders/18Z3P
tJB41909ZtXhTGmBP
T2ebBdBZbm6?usp=

drive link

IPMAY

ROMANIA

X

IPMA.
Young Crew
Romania


https://drive.google.com/file/d/15j69_L0e9cRDxGCA618Q7pZrjeA7eKRx/view?usp=drive_link
https://drive.google.com/drive/folders/18Z3PtJB4I9OqZtXhTGmBPT2ebBdBZbm6?usp=drive_link

a @ @ GENERATION, BY BIRTH YEAR
EIEEE PR\ gewinX ) goometd 1530 GREATEST GENERATION
: UNTIL 1946
= YEARS 1997 - CURRENT 1981- 1596 1965 - 1980 1945 - 1964 (TOM ESOxW)
é % g Nh ', HOW MANY? 90.5527 |.47I,l‘u0N 72.06;"“.“0" 65.‘2:&“0“ 72.562;-!11;.‘“0" '-'-;‘o
- ET
of T| =
ol £ g.— @ e D D BABY BOOMERS
=| = V —t, % 1946 — 1964
S _G_) GC) < s 1950 {CENSUS BUREALD)
2l @ of =" E - an
s[5l (D M | m&ﬁ
EE o mmrve ISR (RS- |y e
EERHSe o) W W e
. sce E C U) m SIMGT AW SOCIAL MIDIA [conruTess) [RISE OF 1V
©| N| 7. gy GENERATION X
el cl< @ (O Sohcihets | Vivesopeencs VoS patees e 1965 — 1984
s m 5 u — > Entreproneurial Innowathm uua?mn' W‘*m =
"So8P T 5 o (R | momx | S Boe
= E =) A‘ C Nwds:::ﬁl Social cause criven Independent Financlally stable
E < L 3 GJ m satistsetion Multi-tagkers SkepticalCynical  Leyal tobrands GENERATIONY
N ©
W 5 S e wawn @3 @0 @D OO 1980
o g C s PREFERENCES
E o=
=R DUSOFCoPy OSNMOE" e Ttocw e 1590
: S
= oomsorcoer JRETE | mrmer | || PR O
' 2000
WI<IEﬁ£1'0E G DY o G D G D ALPHA GENERATION
j C@QOPOH OC [Wire) e
-&—j'eff@jeffsuderman.com



mailto:tomaplesanu@yahoo.co.uk
mailto:pinzariu.andra@armyacademy.ro
mailto:huluba.ae@gmail.com
https://elearninginfographics.com/generation-z-infographic/

« Generatia X

« Generatia X i descrie pe cei nascuti intre anii 1965 si 1979. Eticheta ,X” provine de la
Douglas Coupland si se refera la crezul acestei generatii de anti-sistem si la mentalitatea
de a se opune figurilor de autoritate.

- La fel ca Baby Boomers, multi s-au alaturat valului de proprietari de locuinte, si au facut-o
la 0 varsta mai frageda decat generatia care le-a urmat. Pana la aparitia COVID-19,
Generatia X a beneficiat de o perioada de prosperitate economica. Drept urmare, ei au
experimentat si au imbratisat oportunitatile oferite de afacerile mici si antreprenoriat.

Generation X « Generatia X a reusit In aceasta era, in ciuda anxietatii pe care au simtit-o la inceput.
Born: 1965-1979 Acum, ei fac lucrurile diferit fata de generatiile care i-au precedat. S-au stabilit bine din
Age: 46-60 punct de vedere economic, deoarece valoarea lor neta a accelerat incepand cu inceputul

anilor "90.
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Category

Slang terms

Social markers

Iconic cars

Iconic toys

Music devices

Leadership style

Ideal leader

Learning style

Influence Advice

Marketing

mccrindle.com

For more resources go to:

Builders
Born: 1925-1945

We prefer
proper English
if you please

World War Il
1939-1945
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Model T Ford
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Roller skates

Record player
LP, 1948
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Controlling

Commander
Formal
Officials

Print (traditional)

Baby Boomers

Born: 1946-1964

Moon landing
1969
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Ford Mustang
1964

Frisbee
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Audio cassette
1962
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Directing
Thinker
Structured
Experts

Broadcast (mass)
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Generation X
Born; 1965-1979

Q
D Cd

Stock market crash
1987

Holden Commodore
1978

]
W
Rubix cube

Walkman
1979
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Coordinating
Doer
Participative
Practitioners

Direct (targeted)

Generation Y

Born: 1980-1994

September 11
2001
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Toyota Prius
1997

GO

BMX bike

iPod
2001
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Guiding
Supporter
Interactive

Peers

Online (linked)
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Generation 2

Born: 1995-2009
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GFC

2008

-
Tesla Model S

2012

I
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Folding scooter

Spotify
2008

=3
Empowering
Collaborator
Multi-modal
Forums

Digital (social)

Gen Alpha
Born: 2010-2024
M

COVID-19
2020

O O

Autonomous vehicles
2020s

Fidget spinner

Smart speakers
Now

Inspiring
Co-creator
Virtual
Chatbots

In situ (real-time)
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Generation X

Born: 1965-1979
Age: 46-60
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Baby Boomers Generation X Generation Y Generation Z Generation Alpha

| |
1950 1960

Used to learn new skills (daily)

r—— o
www > O
35% 27% 16%

Websites YouTube Instagram

Words used to describe themselves

@Y & &

58% 57% 51%
Dependable Independent Resilient

Quailities valued in a leader

AN

70% 64% 60%

Approachable Clear Integrity
communication

Most important when considering a new job

® Y ©

AN (@)
% 70% 69%
Remuneration Accessible and Convenient
approachable location
leadership

The i
Generations .
Defined i Buy the Generations

Defined Report

| | | | |
1980 1990 2000 2010 2020

G e n x Top hopes

Have full financial freedom and independence
0 66%
Born 1965-1979

Travel and see the world
e 55%

Pursue interests and hobbies
o 54%

Top fears

| won’t have enough money to live comfortably
o 67%

Suffering a long term illness
e 51%

Not reaching my full potential
e 25%

Influential movies
5 PAVRS
F @ m &5

Star Wars Grease
FE—
Global population and workforce % Builders Boomers X Y z Alpha

Population 3%# - 13% ‘ 17% 21% 23% 23%
Workforce 12% ‘ 27% 34% 27%

To book a speaker for your next event go to: +612 8824 3422

.
mccrindlespeakers.com info@mccrindle.com mccrlndle

Generation X

Born: 1965-1979
Age: 46-60
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https://myipma.ipma.world/events/214/pm-fest-25

Generational Interoperabillity
and Performance Management
In the World of Project

Andra-loana PINZARIU, prezinta doar generatia Y, gen X o prezint eu, rapid...


https://myipma.ipma.world/events/214/pm-fest-25
mailto:pinzariu.andra@armyacademy.ro

IPMAL
I P M A>: ‘ y< Young Crew

ROMANIA Romania

vahoo.co.uk,
mail.com

J

Millennials

* Generatia Y (Milenialil) caracterizeaza persoanele nascute
intre 1980 si 1994, avand varste cuprinse intre 31 si 45 ani
(aproximativ 3.700.000). Acestia sunt, Tn mare parte, deja
integrati Tn activitatea profesionala si Tncep sa acceseze functii
de conducere.

Geheratia

Alina-Elena HULUBA, huluba.ae

Toma PLESANU - tomaplesanu
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IPMAL
I P M A>: ‘ y< Young Crew

ROMANIA Romania

Se Tmpart in:

* Generatia Y. persoane nascute intre 1980 si1 1989, cu varste
intre 35 si 45 de ani (peste 2.600.000);

* Milenialii: persoane nascute ntre 1990 si 1994, cu varste
cuprinse intre 31 si 35 de ani (aproximativ 1.100.000),
reprezentand prima generatie care a crescut cu jocuri pe
calculator si care a avut acces, inca din scoala generala, la
calculator si la ore de informatica.
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Generation Y
Born: 1980-1994
Age: 31-45

Generatia Y / Mileniali (1980-1994)

* Digitalizare nativa: Prima generatie care a crescut in era internetului; au facut tranzitia de la
tehnologia analogica la telefoane mobile, retele sociale si platforme digitale, devenind rapid
competenti in utilizarea tehnologiei pentru munca si viata personala.

- Eveniment definitoriu: 11 septembrie 2001 le-a marcat adolescenta sau tineretea timpurie,
influentandu-le perceptiile asupra securitatii, politicii si mediului economic global.

* Provocari financiare: Salariile moderate, costul ridicat al locuintelor si cresterea preturilor de
consum au creat dificultati pentru accesul la piata imobiliara si pentru stabilitatea financiara
timpurie.

- Etapa actuala a vietii: Majoritatea se concentreaza acum pe cariera stabila, formarea unei
familii si asumarea responsabilitatilor adulte, consolidandu-si pozitia profesionala si sociala.

» Adaptabilitate profesionala: Integrarea tehnologiei in munca si viata personala le permite sa
fie flexibili, sa utlizeze platforme digitale si sa gestioneze eficient sarcinile profesmnale Si

sociale. 7%

IPMA” y( 'YE:ES CA

ROMANIA Romania
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Baby Boomers
I | I
1950 1960 1970

Used to learn new skills (daily)

s — )
www > O
42% A% 38%

Websites YouTube Instagram

Words used to describe themselves

P QO

52% 46%
Independent Generous Dependable

Qualities valued in a leader

o[ Y 874
AR O_l_U

60% 59% 55%

Clear Approachable Integrity /
communication Accountability

Most important when considering a new job

e ©® N
=@ <> 7N
73% 72% 72%
Flexible working Convenient Accessible and
hours location approachable

leadership

Buy the Generations
Defined Report

Generation X

GenerationY Generation Z Generation Alpha

p | | |
1980 2000 2010 2020

G Y Top hopes
e n Have full financial freedom and independence
o e

Born 1980-1994

Travel and see the world
o 58%

Pursue interests and hobbies
(3] 56%

Top fears

| won’t have enough money to live comfortably
o 59%

Not reaching my full potential
o 40%

o Suffering a long term illness

Influential movies

| @Z { ®
8 ¢ 5 OO
. Titanic Harry Potter Lion King

Global population and workforce % Builders Boomers X Y z Alpha

Population 3%  13% 17% 21% 23% 23%
Workforce 12% 27% 1 - 34% 27%

+61 2 8824 3422
info@mccrindle.com

To book a speaker for your next event go to:
mccrindlespeakers.com

mccrindle

Infografic Generatia Y (Milenialii)

Generatia Y se afla acum in plin proces de
formare a familiilor si este un contributor
major la forta de munca. In acest infografic,
oferim o imagine de ansamblu a Generatiei
Y (nascuta intre 1980-1994).

73% spun ca programul de lucru flexibil
este cel mai important lucru atunci cand iau
in considerare un nou loc de munca.

63% spun ca cea mai mare dorinta a lor
este sa aiba libertate si independenta
financiara deplina.

34% din forta de munca globala este
reprezentata de Generatia Y.

IPMA“
I P M A».: )’( Young Crew

ROMANIA Romania
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IPMAL
I P M A»; y< Young Crew

ROMANIA Romania

« Media: Aproximativ 95% dintre mileniali inca urmaresc
televiziunea, insa prefera mult mai mult platformele de
streaming decat cablul traditional. S-au adaptat rapid la
digitalizare si petrec mare parte din timp pe internet, avand
conturi active pe multiple retele sociale.

* Obiceiuri bancare: Milenialii din Romania, conform
statisticilor, marea majoritate nu sunt loiali unei singure
banci si prefera serviciile digitale. Folosesc platile online,
cumparaturile pe internet si aplicatiile mobile bancare mult
mai des decat generatiile anterioare.

inzariu.andra@army.
)

« Caracteristici financiare: In Roméania, majoritatea

Generation Y milenialilor nu au datorii din timpul studiilor, dar intra pe

Born: 1980-1994 piata muncii cu venituri mici si costuri ridicate. Din acest

Age: 31-45 motiv amana adesea achizitiile mari, precum locuinta sau
nunta, si cauta rapid stabilitate financiara.
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Human-centric Project Management in Digitalization Era,

21 November 2025, Romania

Short History of IPMA Young Crew Romania.

Alina-Elena Huluba,
President of APMR Young Crew Romania

Toma PLESANU - tomaplesanu@yahoo.co.uk,
Andra-loana PINZARIU, pinzariu.andra@armyacademy.
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Generation Z

Born: 1995-2009
Age: 16-30

Generatia Z
Generatia Z 1i descrie pe cei nascuti intre anii 1995 si 2009. Fiind modelata in epoca COVID-19,
aceasta generatie a invatat ca economia poate avea parte de socuri. Ca urmare, ei s-au adaptat si
au devenit mai conservatori din punct de vedere economic si social. Dar acest lucru inseamna si ca
sunt mai rezilienti.

Ei se concentreaza pe educatie si recunosc importanta acesteia in anii lor de formare. Stiu ca, intr-
un mediu competitiv, trebuie sa se perfectioneze si sa se recalifice si nu se pot baza doar pe un ,loc
de munca pe viata” pentru stabilitate. Tnvégarea pe tot parcursul vietii este mentalitatea lor.
Aceasta generatie este constienta ca trebuie sa munceasca din greu pentru a realiza ceea ce isi
doresc in viata. Aceasta mentalitate contrazice unele dintre stereotipurile despre tineri. De fapt,
Generatia Z se ofera voluntar la o rata mai mare decat media australiana si este mai probabil sa
lucreze pentru o organizatie non-profit decat orice generatie anterioara. Ei se concentreaza pe
valori, implinire si pe a face o diferenta cu viata lor. Acest lucru conteaza mai mult decat ceea ce
pot castiga.

Dar, in acelasi timp, sunt conservatori din punct de vedere financiar. Multi economisesc cu sarguinta
pentru o casa si inca mai cred in ,marele vis australian”. Isi doresc un loc al lor, iar incapacitatea de
a-si permite o casa este una dintre cele mai mari temeri ale lor.

- =

IPMAL
I I:) M A>: )’( Young Crew

ROMANIA Romania
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Builders
Born: 1925-1945

Category

We prefer
proper English

Slang terms if you please

World War Il
1939-1945

Social markers
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Model T Ford
Final, 1927

Iconic cars

Iconic toys ==
(o I

Roller skates

Music devices

Record player
LP, 1948

L

oo

Controlling

Leadership style

Ideal leader Commander

Learning style Formal
Influence Advice Officials

Marketing Print (traditional)

For more resources go to:
mccrindle.com

Generation X
Born: 1965-1979

Baby Boomers
Born: 1946-1964

Way out

Moon landing Stock market crash

1969

(o) (o) o— O
Ford Mustang Holden Commodore
1964 1978

N
Frisbee Rubix cube
o — o m
Audio cassette Walkman
1962 1979

L oL —®
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Directing Coordinating
Thinker Doer

Structured Participative
Experts Practitioners

Broadcast (mass) Direct (targeted)
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Born: 1995-2009

September 11
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BMX bike

iPod
2001
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Guiding
Supporter
Interactive
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Online (linked)
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2008
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Folding scooter

Spotify
2008

Empowering

Collaborator
Multi-modal
Forums

Digital (social)
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Gen Alpha
Born: 2010-2024

Yass queen , n @

COVID-19
2020

o O

Autonomous vehicles
2020s

Fidget spinner

Smart speakers
Now

Inspiring
Co-creator
Virtual
Chatbots

In situ (real-time)
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Generation Z

Born: 1995-2009
Age: 16-30



https://mccrindle.com.au/article/topic/demographics/the-generations-defined/
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Baby Boomers Generation X Generation Y Generation Z Generation Alpha
| | | | | | |
1950 1960 1970 1980 1990 2000 2010 2020
Used to learn new skills (daily) G Z Top hopes
e n Own my own home
o
—\J 63%
Q } @ > Born 1995-2009 o
Have full financial freedom and independence
48% 46% 42% e 59%
TikTok Instagram YouTube
o Travel and see the world
59%

Words used to describe themselves

i+ Top fears
< = @\ y o | won’t have enough money to live comfortably
46%

58%

\Z

o
51% 48% e Never being able to buy my own home

Independent Determined Creative 47%
e Being stuck in a job that | don't enjoy or find fulfillment in
467

%

Qualities valued in a leader

%< ®
57%

Influential movies

58% 57% ZeN
Approachable Clear Empathy (j,o < G.mmtion z
communication
Harry Potter Shrek Toy Story
Most important when considering a new job Bom' ] ; ; 5 2009
Global population and workforce % Builders Boomers X )Y z Alpha

= Age: 16-30
(2 S
69%

7N =] Population 3%  13% 7% 23%
Cotmmmmee 'S =
75% 67%
Accessible and Learning and Career progression s
approachable development opportunities Workforce  12% 27% 27%
leadership opportunities Lo

The
Generations = -
Defined Buy the Generations To book a speaker for your next event go to: +612 8824 3422 mccrindle
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Defined Report mccrindlespeakers.com info@mccrindle.com



https://mccrindle.com.au/app/uploads/infographics/Generation-Z-Infographic-2023.pdf

Human-centric Project Management in Digitalization Era,

21 November 2025, Romania

Short History of IPMA Young Crew Romania.

Toma PLESANU - tomaplesanu@yaho0o.co.uk



https://myipma.ipma.world/events/214/pm-fest-25
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https://drive.google.co
m/drive/folders/18Z3P
tJB41909ZtXhTGmBP
T2ebBdBZbm6?usp=

drive link



https://drive.google.com/file/d/15j69_L0e9cRDxGCA618Q7pZrjeA7eKRx/view?usp=drive_link
https://drive.google.com/drive/folders/18Z3PtJB4I9OqZtXhTGmBPT2ebBdBZbm6?usp=drive_link

De ce este nevoie de aceasta
Interoperabilitate!
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— ngla calcul-Aristo.
Fabrlcata IN Germania - anii 1970

https://www.olx.ro/oferta/rigla-de-calcul-aristo- -IDbwJPx.html#a6a8c43591



https://www.olx.ro/oferta/rigla-de-calcul-aristo-germany-IDbwJPx.html#a6a8c43591
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https://www.olx.ro/oferta/rigle-calcul-originale-anii-70-
ID73vrA.html#a6a8c43591
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% 3740/1 Diskette
PART NUMBER BO0SO6
RECORD LENGTM 128 BYTES



https://www.amazon.fr/Floppy-disquette-travailler-cadeaux-Promotions/dp/B01N1JRQ0E
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http://lwww.csit-sun.pub.ro/research/history/Felix%20M18-118.pdf




Unitate floppy externa,1.44 MB, Sandberg

Cod produs: SANDFLOPPY

N

o

Opinia clientilor:

Adauga un review | Adauga intrebare
Vandut si livrat de: Vitacom Electronics

"+ §| Ridicare personala din easybox
Comanda produsul si vino sa-l ridici din
easybox Natatiei
vezi toate optiunile de livrare

Beneficii:

% 2 puncte prin cardul eMAG-Raiffeisen detalii
w Deschiderea coletului la livrare

(9 14 zile drept de retur

[§] Garantie inclusa: detalii
e Persoane fizice: 24 luni

| Compara

4377-Lei (-49%) Rate lunare
A 45
21998 Leij dela 17 1ei
vezi detalii

- Adauga in Cos

[ @ Adauga la Favorite

| S—
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Iomega Portable SCSI 1GB Jaz [ Drlve




Iom"‘e‘ga Pe-rtable 'SCSI1GB Jaz Drive; -

https://www.amazon.com/lomega-Portable-SCSI-1GB-Drive/dp/BO04AMTOKVK

Customers who viewed lomega Portable SCSI 1GB Jaz Drive also viewed

lomega 13047 Jaz 2GB Portable Ultra
Drive (PC/Mac)

RRRIT6

$199.88

3 used and new from $169.99

lomega 31191 Jaz 2 GB External Hard
Drive

$189.00

8 used and new from $158.99

=tn

Electronics » Computers & Accessories

lomega Portable SCSI 1GB Jaz Drive

Brand: lomega
W& rey v 6ratings | 3 answered questions

Ve

Available from these sellers.

€|

Back up all your files and applications quickly and securely
Store video clips or hours and hours of CD-quality audio
Works with 1 GB Jaz disks

SCSI-2 interface / Works perfect with Akai MPC's with SCSI
interface

¢ PCand Macintosh compatible

New & Used (2) from $142.99



https://www.amazon.com/Iomega-Portable-SCSI-1GB-Drive/dp/B004MTOKVK

lomega 31191 Jaz 2 GB

External Hard Drive

Electronics » Computers & Accessories » Data Storage » External Hard Drives

Q lomega 31191 Jaz 2 GB External Hard Drive

Brand: lomega
7 answered questions

Price: $189.00 + $44.94 shipping

Brand lomega
Digital Storage Capacity 2 GB
Hardware Interface SCSI
About this item

¢ Expands the capacity of your hard drive, 2 GB at a time

¢ Stores 2,000 photos, 3.2 hours of audio, or 111 minutes of video on 1 disk

¢ Faster than many hard drives

 Lets you run your entire computer as well as individual applications from a disk
e Backward compatible with Jaz 1 GB disks

New & Used (6) from $158.99

Click image to open expanded view

Frequently bought together

Total price: $202.62

' ' ’ | Add both to List | https://www.amazon.com/lomega-Portable-SCSI-1GB-Drive/dp/B004MTOKVK



https://www.amazon.com/Iomega-Portable-SCSI-1GB-Drive/dp/B004MTOKVK
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Ordinul MApN nr. 120/2018
privind standardizarea in domeniul militar

mail.com

ahoo.co.uk,

Text publicat in Monitorul Oficial, Partea I nr. 839 din 02 octombrie 2018.
In vigoare de la 02 octombrie 2018

Interoperabilitatea reprezinta capacitatea fortelor
Armatei Romaniei de a actiona impreuna cu fortele aliate,
partenere sau alte forte in structuri multinationale, in mod
coerent, efectiv si eficient, in scopul realizarii obiectivelor
stabilite, la nivelurile tactic, operativ si strategic.

Alina-Elena HULUBA, huluba.ae

Interoperabilitatea

Toma PLESANU - tomaplesanu

e
&
L)
o
(©
Q
@®
3
©
E
S
c
5
i
©
N
3
=]
@
<
N
<
o
]
c
©
{2
<
S
=
¥



mailto:tomaplesanu@yahoo.co.uk
mailto:pinzariu.andra@armyacademy.ro
mailto:huluba.ae@gmail.com
https://lege5.ro/Gratuit/gmydinjshe4q/art-3-dispozitii-generale-ordin-120-2018?dp=gi3tcmbsgeydini
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LEGE nr. 242 din 20 iulie 2022

privind schimbul de date intre sisteme informatice si crearea Platformei nationale de
interoperabilitate, Publicat in MONITORUL OFICIAL nr. 752 din 27 iulie 2022

Art. 3

f) interoperabilitate - capacitatea unor organizatii distincte si diverse
de a interactiona n scopul realizarii unor obiective care aduc beneficlii
reciproce si sunt convenite mutual, care implica partajarea de
informatii si cunostinte intre organizatii prin intermediul proceselor
profesionale pe care acestea le sprijina, utilizand schimbul de date
intre respectivele sisteme informatice detinute de acestea;

h) Platforma nationala de interoperabilitate - totalitatea proceselor
tehnice si a sistemelor informatice stabilite prin Normele de referinta
pentru realizarea interoperabilitatii in domeniul tehnologiei informatiei
si comunicatiilor, pentru asigurarea schimbului de date intre sistemele
Informatice detinute de participantii la schimbul de date si pentru
imbunatatirea colaborarii si a prestarii comune a serviciilor publice;

vahoo.co.uk,
inzariu.andra@armyacademy.ro---
mail.com
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Toma PLESANU - tomaplesanu
Alina-Elena HULUBA, huluba.ae

. Andra-loana PINZARIU,
https://legislatie.just ro/Rublic/DetaliDoctmentAlis/ 257856
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» Descrierea generatiilor fiind relativizata la aplicarea unor criterii de apartenenta sau
de participare, focusul trece de la grupuri la relatii:

« , conflictul intergenerational”,

a

falcas

mail.com

« . dialogul intergenerational”,

* , echitatea intergenerationala”,
« ,solidaritatea intergenerationala”.

* Nu toate au aceeasi natura si aceeasi relevanta, existand, chiar si la nivel conceptual, o
tensivitate care domina intregul domeniu. , O caracteristica a retoricii
intergenerationale este structura antagonica intre Iidealizare (solidaritate) si
amenintare (conflict), unde diferentele sunt adesea dramatizate ”, spun autorii.

* O alta tensiune fundamentala este cea dintre ,,geneza -, creatie -, procreatie”’, care
constituie originea termenului, si ,, continuitatea si ciclicitatea” generatiilor, suprafata
lor culturala, care domina conceptul in uzul sau actual.

» Totodata, conceptul social al generatiei este o extrapolare imprecisa a conceptului
familial de generatie, unde folosirea sa e clara si precisa. parintii sunt 0 generatie,
copiii alta. Astfel, avand o semantica proprie redusa, dominata de uzul metaforic,
generatia (si studiul generatiilor) se dezvolta interdisciplinar, prin tensiuni,
polivalente si ipoteze euristice.

ahoo.co.uk,
inzariu.andra@armyacademy.ro--
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*In linii mari, tinerii relationeaza cu alti tineri, adultii cu adultii, batranii
cu batranii, avand fiecare propriile cercuri, canale si Instrumente
mediatice.

*Totusi, comunicarea intergenerationala este strict necesara unei societati
peentru ca ea sa nu-si piarda coerenta si sa poata dezvolta proiecte
comune.

Lipsa comunicarii intergenerationale provoaca izolare sociala, asimetrii
in asumarea drepturilor si obligatiilor, injustitie intergenerationala, chiar
pierderea masiva a cunoasterii si a capitalului social.

Studil mai vechi aratau ca in comunicarea strict intragenerationala se
pierde pdna la 85% din informatia sociala, iar acest fenomen nu Ti
afecteaza doar pe tineri (care, Tn paradigma clasica, sunt cel care au de
primit bunuri si informatii de la celelalte generatii), ci orice generatie si
——=_ Qrup care inregistreaza deviante fata de standardul de cunoastere al unei
' = societati sau fata de contractul social specific fiecarur moment istoric n

| parte.
Sursa: https://revistacultura.ro/pdf/Cultura-611_web.pdf
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diferite de angajati

* Organizatiile se confrunta in prezent cu pensionarea multor lucratori mai in varsta si cu
provocarea de a recruta §i pastra tinerii talentati. Cu toate acestea, putine studii au confirmat
empiric diferentele generationale in valorile muncii.

mail.com

« Studiul examineazd valorile de lucru (intentiile de
angajare pe viitor) ale unui esantion reprezentativ la nivel national de liceeni din SUA in 1976,
1991 si 2006 (N = 16.507) reprezentand Baby Boomers, Generation X (GenX) si Generation
Me (GenMe, cunoscut si sub numele de GenY Millennials). Cu datele colectate de-a lungul
timpului, aceste analize izoleaza diferentele generationale de diferentele de varsta, spre
deosebire de studiile unice, care nu le pot separa pe cele doua.

« Valorile timpului liber au crescut constant de-a lungul generatiilor (compardnd Boomers si GenMe,

iar centralitatea muncii a scazut. Valorile extrinseci (de exemplu, statutul, banii) au atins un maxim
cu GenX, dar au fost inca mai mari in randul GenMe decat in randul Boomers;

e Spre deosebire de rapoartele de presa populare, GenMe nu favorizeaza valorile altruiste ale muncii
(de exemplu, ajutarea, valoarea societatii) mai mult decdt generatiile anterioare.

« Valorile sociale (de exemplu, a-si face prieteni) si valorile intrinseci (de exemplu, accesul la o
slujba interesanta, orientata spre rezultate) au fost mai putin apreciate mai jos de GenMe decdt de
Boomers.

vahoo.co.uk
inzariv.andra@armyacadeémy.

Alina-Elena HULUBA, huluba.ae
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* Aceste descoperiri au implicatii practice pentru recrutarea si gestionarea fortei de munca
emergente.

Jean M. Twenge , Stacy M. Campbell , Brian J. Hoffman , Charles E. Lance - Diferente generationale in valorile muncii: timp liber si valori extrinseci in crestere,
valori sociale si intrinseci in scadere | Generational Differences in Work Values: Leisure and Extrinsic Values Increasing, Social and Intrinsic Values Decreasing,

. Cercetarea a fost realizata asupra a trei generatii de liceeni aflati in ultimul an de studiu, la momente diferite de timp, in
1976, 1991 si 2006 cu privire la intentiile lor de angajare pe viitor.
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slab3 este Homo sapiens...

\Veri

"It Is not the strongest of the species that
survives nor the most intelligent, but those
most adaptive to change.”

IPMA

ROMANIA
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https://youtu.be/_sftvrqIfIU?t=420
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Human-centric Project Management in Digitalization Era,

21 November 2025, Romania

Generational Interoperabillity
and Performance Management
In the World of Project

Alina-Elena Huluba,
President of APMR Young Crew Romania

Toma PLESANU - tomaplesanu@yahoo.co.uk,
Andra-loana PINZARIU, pinzariu.andra@armyacademy.



http://www.free-powerpoint-templates-design.com/
https://ycro.ro/en/home/
mailto:huluba.ae@gmail.com
https://myipma.ipma.world/events/214/pm-fest-25
mailto:tomaplesanu@yahoo.co.uk
mailto:pinzariu.andra@armyacademy.ro

Motto

“Invatatura e o perla, o avere
mare, pe care rudele nu o pot
Imparti intre ele, nici hotii fura,
sl care nu se imputineaza
prin daruire.”
(Bhavabhiiti)



https://historia-biografia.com/bhavabhuti/

